The impact of Al
on N

6 Decision-behavior insights for brand success

How is Al influencing consumer shopping behavior online? The SKIM Trends Lab's
research uncovered the friction points, opportunities and implications for
innovation, communication and pricing strategies. Read on to learn how to
successfully influence adoption of Al-driven shopping solutions.

1 Across generations, shoppers are ready for Al

There is significant demand across all age groups, with Gen Z and Millennials
leading the curve, for Al-based online shopping services.
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— = RECOMMENDATION

Appeal to and engage all generations by diversifying Al-based shopping
services and placing an emphasis on user-friendliness.

2 The Al-personalized path to purchase

Al's current usage mainly enhances the early stages of the online shopper journey,
offering personalized deals, recommendations and optimized price comparisons.
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L e RECOMMENDATION

Drive deeper engagement and conversion by leveraging significant
opportunities to expand Al integration across the entire customer journey.

3 Trust in Al: Bedrock to consumer confidence

A lack of trust regarding ethical Al application and privacy protection is a significant
barrier to expand its integration. More than half of consumers doubt that Al
is improving their online shopping experience.
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———* RECOMMENDATION

Build consumer trust and integrity by developing communications around
transparency, ethical Al practices and robust privacy protections.

4 Empowerment: The key to Al adoption

Preserving human agency and control in Al interactions encourages adoption.
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—* RECOMMENDATION

Prioritize user control, transparency and privacy when designing Al systems.

Maximize convenience: Drive value and profit

Al-powered shopping services that cater to the desire for personalization and
convenience can help drive loyalty and profitable growth.
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L e RECOMMENDATION

Focus on value-driven Al services. Prioritize innovations that offer the value
consumers are willing to pay more for such as convenience.

Navigate Al’s tipping point: Find the balance

Offering convenience, without overstepping, is crucial;
Shoppers want to retain control over their shopping experience and final decisions.

Over 30% of consumers reject
overly automated experiences,
such as:
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———* RECOMMENDATION

Demonstrate how Al can enhance, rather than replace, the shopping
experience, with a balance of automation and consumer control and choice.
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